
5 Ways Exhibitors Boost Results with 
Interactive Engagement 

In today's competitive trade show landscape, traditional passive displays are no longer enough to 

capture market attention. To truly stand out, forward-thinking exhibitors leverage interactive 

engagement to transform their booths from static presentations into dynamic brand experiences.

By integrating hands-on activations, immersive technologies, and tailored human-to-human strategy 
sessions, brands can dramatically increase impact, multi-sensory recall, and measurable business 
outcomes. 

1. Increase Exhibit Traffic 
Exhibits that add interactive and engaging activities pull in more attendees because:  

2. Increase Dwell Time 
Interactive engagement keeps attendees in your exhibit longer so visitors: 

• Movement Attracts the Eye: People are hard-wired to pay attention to movement. 

• Attendees Like Fun & New: They want a break from the drudgery of walking down 

countless aisles. 

• Nothing Attracts a Crowd Like a Crowd: When people see multiple attendees enjoying 

themselves in your exhibit, some come in. 

• Develop Deeper Relationships: The longer you host attendees, the more they trust your 

company. 

• Avoid Your Competitors: Attendees who spend more time in your booth will skip some of 

your competitors. 

• Move Further in the Buying Cycle: Visitors who stay longer move further in the buying 

cycle, advancing one or even multiple steps.

• Discover More of What You Offer: A fun activation brings in current clients who otherwise 

wouldn’t stop, giving you a chance to cross sell your other products.



3. Elevate Your Brand 
Interactive engagement improves the perception of your brand by:  

4. Educate Your Buyers 
Teach your prospects about your company (without boring them!) by adding greater interactivity:  

5. Spark More Social Media Sharing 
Adding interactive engagement is more than simply adding fun, it multiplies the potential value of all 

your other trade show investments, by getting more from valuable face time with attendees. 

• Boosting Impact: Interactive engagement reinforces your main messages by involving 

more senses and increasing visitor attention.

• Increasing Memorability: Attendees remember better what they experience with your 

interactive engagement.

• Modernizing Your Brand: Many interactive engagements are powered by technology, 

which makes your company more innovative to booth visitors. 

• Technology: A touch screen app, or AR, VR, RFID, or video makes learning about your 

products more appealing. 

• Product Activities: Get attendees hands-on with interactive demos or tutorials, or let them 

physically or virtually explore your product themselves. 

• Playing Games: Motivate attendees to learn more about your products with a fun game and 

a chance to win a prize. 

• Audience Participation Activities: Turn feedback from attendees into live, insightful content 

you share graphically on a monitor in your exhibit. 

• One-on-One Strategy Sessions: Use your in-house experts to offer highly relevant insights 

tailored to each visitor’s situation and needs. 

• Instagrammable Settings or Backdrops: With vibrant visuals and fun props, attendees 

line up for group photos that you or they can share on social. 

• Reward Social Media Sharing: Encourage attendees to complete fun branded actions and 

tag your company, with a contest for recognition or prizes. 

• Live Interview Station for Industry Influencers: Position your exhibit as the media hub of 

the show to strengthen relationships with influencers and be seen in their feeds. 
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